
Innovate. Invest. Compete.
Understanding the power and performance of direct-to-consumer brands

The pace of change and innovation in commerce today is accelerating. Digitally native, 
direct-to-consumer (D2C) brands continue to upset the equilibrium. These born-online digital 
disruptors are changing everything: How consumers buy; what they purchase and how often; ways 
buyers interact with brands; and even the values that embody a brand.
 
How to navigate the disruption and dissonance in this brave new digital world? 
Rakuten Intelligence’s Digital Disruptors report provides a unique lens on D2C brands—
data to benchmark performance and clarify opportunities to innovate, invest, and compete.

Identify digital natives and brands 
you want to track and measure, 
and we’ll deliver insights for online 
performance. Select your data 
across a broad canvas covering 
transactions, emerging trends, 
performance, merchandise sales, 
wallet share, buyer a�nities, and 
much more.

Access data-driven insights.

Track consumer demand, pricing, 
and merchandising performance 
to identify opportunities for 
innovation and investment aligned 
with buying behaviors.

Innovate and invest.

Access longitudinal and historical 
data to see and understand buyers 
and their behaviors at a granular 
level—across timeframes, a�nities, 
purchase frequency, and more.

Understand buyers and 
behavior. Zero in on sales and growth drivers, 

and see performance by brand-speci�c 
item descriptions. Compare and 
contrast sales and wallet share 
against brands.

Compare and contrast.

Tap into the most comprehensive 
competitive data sets on the 
market today—insights essential to 
identify and mitigate potential 
threats to your brand, discover 
strategic opportunities to innovate, 
predict disruptors, and grow and 
sustain customer loyalty and 
lifetime value.

Know your competitors.

Spot emerging D2Cs that may be 
capturing your customers and 
respond, swiftly and e�ectively.

Address competitive threats.

www.rakutenintelligence.com/industries/digital



Essential, instant data.

In a quick glance, see speci�c sales trends and growth trajectories—for example, how leading D2C 
Everlane is stacking up against incumbents like Lands’ End or Bonobos (post-2017 acquisition) with 
strong performance especially in the month of December of the last two years.

Precision demographics.

Access detailed demographics for a precise view of buyers. Compare against competitors—from rising 
D2Cs to more traditional brands—and across any time frame. Instantly spot de�ning demographic 
attributes—such as the age and income levels that di�erentiate typical Bonobos and Everlane buyers.

About Rakuten Intelligence

Founded in 2010, Rakuten Intelligence is led by a team of leading measurement industry executives that created some of the 

most innovative digital measurement products in the market today. Our data and research insights are drawn from a 

proprietary methodology that enables us to parse online purchase records from e-receipts in near real-time. Based in San 

Mateo, CA, Rakuten Intelligence is an independent, wholly-owned subsidiary of Rakuten.

Power your e-commerce strategy with high-de�nition data.

www.rakutenintelligence.com/industries/digital
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*Competitive set is de�ned by 
leading online apparel and 
footwear retailers in the U.S.


